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The Key Topic of POSitivity Magazine is
Navigating Covid-19

Dear POSitivity magazine readers,

MPE team organized this September its first virtual conference MPE SUMMER WEEK with over 1900 registered Mer-
chant payments professionals. It was the FIRST SMALL STEP in creating the events of FUTURE for Merchant Payments
Professionals connecting us virtually in pandemic times.

MPE 2020 (in-person conference in Berlin Feb 17-21) and MPE Summer WEEK (online conference, September 7-11)
were our biggest and best conferences yet, and we couldn’t have done it without you! The events may be over, but life
& work don't stop here. As you know, the MPE conference is normally being organized in Berlin in February, drawing
many of the biggest merchants, Fls, payments, and POS technology firms.

But with growing concerns about how long the coronavirus pandemic will last, MPE team has decided to organize
MPE 2021 as "an all-digital experience", as it is not possible to safely convene over thousands of people.

Pandemia has changed the Merchant Payments Ecosystem and the future looks uncertain. We don't know when, or if,
our societies might return to normal.

In order to keep you abreast of this evolving situation, this Issue of MPE POSitivity magazine is bringing you :
« RECAP from MPE Summer Week discussing new Normal in Merchant Payments,
« OPPORTUNITIES at the up-coming MPE 2021 conference,
« Industry news and perspectives on how COVID-19 has affected payment companies, customer spending, and
commerce in 2020.

If you have not had a chance to join one of the (COVID-19 impact on merchant payments) webinars MPE organized
during previous months, you can find
the list of previous webinars or register
for the upcoming webinars.

We hope you and your families stay
safe and look forward to engaging with
you online over the coming weeks. If
there is anything we can do to help you
through this trying time, please let us
know.

Enjoy the reading

Your MPE team (the publisher of the
POStivity magazine)
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- MERCHANT
pu PAYMENTS Save BIG: 30% OFF

ECOSYSTEM REGISTER NOW!

VIRTUAL | 22-25 Feb 2021

MPE 2021 WILL BE:
- fully VIRTUAL CONFERENCE
- ready to give you the BEST virtual EXPERIENCE
- enabling you to CONNECT & NETWORK with 1000+ industry peers


https://www.merchantpaymentsecosystem.com/
https://www.merchantpaymentsecosystem.com/
https://www.merchantpaymentsecosystem.com/
https://www.merchantpaymentsecosystem.com/forms/speaking-proposal

MPE 2021 a NOT-TO-MISS EVENT

in your calendars again!

EXPECT:
- PERSONAL TOUCH & COMMUNITY NETWORKING
- INSIGHTS from merchant payments Leaders
- LIVE presentations, LIVE panel debates, and LIVE digital roundtables led by Expert
Panels

MPE 2021 is here to help YOU ADAPT and GROW in challenging times!

Like What You're Reading? Stay on top & subscribe to MPE newsletter @

MERCHANT SUMMER

pe PAYMENTS pe WEEK

ECOSYSTEM 2020

mpe@merchantpaymentsecosystem.com



https://www.merchantpaymentsecosystem.com/join-mailing-list

MPE Summer Week - RECAP

The MPE SUMMER WEEK that took place from September
7-11th 2020, was the FIRST SMALL STEP in creating the events
of FUTURE for Merchant Payments Professionals connecting
us virtually in pandemic times.

#mpesummerweek as a pioneer project enabled
1900 REGISTERED PARTICIPANTS from merchants and pay-
ment providers, united for a whole week, to learn from over
40 industry influencers and experts in over 30 LIVE and On-
Demand sessions, to discuss and network between each oth-
er and meet 11 solution providers in the trade-show.

To watch (Key Outcomes, Presentations and Panel Discus-
sions) the MPE Summer Week recordings visit:



https://www.youtube.com/playlist?list=PLwMsl6U2A4T5IUmjQTvu8kXbJHVOxiIFz

Chair Summaries of MPE
Summer Week

SCA

SCA deadline is looming with regulatory enforcement
starting on 1st Jan 2021. The speakers and panel dis-
cussed the impact of SCA and agreed that disruption is
likely for a period until both the payment ecosystem and
consumers have adjusted. Panel agreed that merchants
need to take action to mitigate the risk of payments be-
ing declined for non SCA compliance. Several solutions
were discussed including 3D Secure but also device-
based authentication enabled by mobile payment wal-
lets.
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Martin Koderisch
Principal

Edgar, Dunn & Company

(Remarks on Conference Day 2)

Covid

The speakers and panel discussed the impact of COVID
on retailers and merchants, and debated how payment
providers can offer support. The panel agreed that CO-
VID is accelerating a shift from physical in-store pay-
ments to digital online payments. Panel have observed
retailers launch transformation initiatives to support
this shift. Whilst some retailers need to adapt to the in-
creased complexity of digital payments, others are to
scaling up existing digital capabilities.

Melisande Mual

Managing Director

The Paypers

(Remarks on Conference Day 3)



The pandemic accelerates a monumental change in
consumer behaviour.

74% of UK consumers think they will continue to prefer
online shopping even after the lockdown restrictions are
lifted. 40% of Americans say they will shop online more
than in-store going forward. At the same time, travel
and ticketing have seen massive declines in revenue. Ac-
cording to PPRO’s cross-border transaction engine (Jan
- Jun 2020) the following categories generated > 75 %
growth: women's clothes, food & beverages, healthcare
and cosmetics, furniture, electronics, gaming/gambling,
and jewellery and accessories. As assumed pre-crisis, e-
wallets and other digital payment methods continue to
gain market share as credit card transactions shrink. Ac-
celerated by the pandemic, there has been a global shift

The panel (on the proposal for a new European payment
scheme) explained what and why the scheme has been
envisaged and covered a wide range of issues ranging
from the geopolitical and competitive requirements
around the scheme, through to the challenges faced in
rolling it out.

away from traditional cash and card payments toward
digital payment methods in both digital and physical
spaces.

According to Worldpay omnichannel is one of the most
important payment-related initiatives for the next 18
months. Holly Worst revealed some of the outcomes of
a survey among 1200 consumers about shopping be-
haviour across channels: 73% of consumers use more
than one channel during their shopping journey. Con-
venience is key, yet payments is one of the top 3 factors
driving preference over channels. In retail, returns are
the new normal. Not getting this right can badly hurt
a retail business. 37% of respondents didn’t shop at a
retailer again if they faced payment challenges during
a return.

Tim Richards

Principal Consultant
Consult Hyperion

(Remarks on Conference Day 3)

With panelists from all parts of the payments ecosystem
the discussion was wide ranging, inventive and covered
both the positive and the negative aspects of the pro-
posals and how they may impact European payments in
future.
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Our session was all about then New Normal for Mer-
chants. In a wide ranging set of presentations we were
able to explore what the future of payments for mer-
chants will look like as well as what is happening today.
The general view from that initial conversation was that
although we were already on the path to digitisation the
COVID -19 pandemic has accelerated this change - the
last six months has done what would normally have tak-

Alex Rolfe

Managing Director
Payments, Cards and

Mobile

(Remarks on Conference Day 5)

en five years in terms of consumer changes.

Major other topics while discussing this change was of
course Data - how it is gathered, stored and who has
the rights to use this. Secondary to this was the topic of
Identity, with differing views on what type of ID should
be used and again, how ID can be used with and for au-
thorisation of payments.

Key Outcomes by
MPE Summer Week's Participants

The Main Implication of Changing Commerce & Pay-
ments on Merchant Payments Ecosystem

As a retailer try to stay as flexible as possible investing in
smart and smooth payments structures / keep in mind
that competitors in payment are everywhere / try to be
not too expensive because we do not know how will be
the future...

Michel Yvon, Decathlon

It is important to offer a seamless and connected om-
nichannel customer experience for your consumers, and
be present in all channels that your consumers may be
shopping in. Convenience is consumers #1 preference
when it comes to shopping in a specific channel, but
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payments is the #2 reason.
Holly Worst, Worldpay

- Inconsistency between all parties (non readiness of is-
suers, lack of information among merchants), although
it's much better this year in comparison with 2019

- Conversion decrease

- The unknown future of card payments - we do not
know whether/how fast customers accept the new flow
and adapt, thus conversion will get back to normal/ or
there will be a hard shuffle of payment preferences
Elena Emelyanova, Wargaming



Include holistic merchant servicing and a strong focus
on the convenience of payment processes while at the
same time ensuring security and peace of mind for the
consumers.

Frederik Hesse, Mastercard

- the shift to online and diversification of the check-
out with alternate payments methods, such as wallets,
eCash and bank transfers, playing a larger role

- the blurring of the physical and digital worlds into a
true omnichannel, integrated consumer experience

- the growth of contactless or even contact free

- the surge in subscription payments

Daniel Kornitzer, Paysafe

- It's amazing how customer payment behavior during
COVID in such different regions as Russia and LATAM are

similar in many ways

- In both regions pandemic was a trigger for a huge
number of “late adopters” to first try on-line shopping.
Those people are likely to stay and make the impact on
increase of e-commerce penetration in the total spend
Ivan Glazachev, Yandex.Money

- Since mid-March, convenience has become the most
important reason to make purchases online; and as con-
sumers experience more uncertainty in their daily envi-
ronment, aspects of trust and security are getting even
more important. So, being able to use Pay After Delivery
services — get the products, try them and pay for them
later — gives consumers even more confidence.

- Further accelerated adoption of mobile payments (as
well as cashless payments for in-store).

- Merchants will likely experience less cross-border pay-
ments, especially in-store.

Wilco Slabbekoorn, Afterpay

Risk & Security Trends Shaping Payments During the
Pandemic

Risk & Security trends shaping payments during the
pandemic directed us clearly to online business agenda
in regards with coming SCA regulations and higher chal-
lenges on fraud field. However, key question still remain-
ing to keep adequately balanced payment security/risk
vs good customer experience.

Ognjen Vlacina, lkea

The main challenges of post-PSDII SCA ERA for Merchant
Payments Ecosystem are: the increased friction that will
result in lower conversion rates for merchants and the
immediate reduction in Authorization Rates from issu-

What Should a Pan-European

Some fundamentals in payments don’t change. Most im-
portantly: the chicken & egg problem of two-sided mar-
kets. For a new European payment scheme the biggest
challenge is to reach enough critical mass on both the
payer and the payee side: consumers and merchants.

ers. Over time, however, these two metrics should im-
prove as more entities in the ecosystem leverage the
most recent versions of 3D-Secure and issuers invest in
a data strategy.

Spencer McLain, Ekata

... SCA is a journey, not just a one time deployment, if
done right one can easily strike the perfect balance be-
tween risk reduction and well designed customer jour-
neys.

Petra Silsbee , Pluscard

Payment Scheme Look Like

That will create the necessary network effect that is re-
quired to reach the scale it takes to competitive with
non-European giants.

Gijs Boudewijn, Dutch Payments Association
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New Normal in Merchant Payments Will Be ...

... technology-enabled, software-led distribution that al-
lows integrated payments with more flexibility and less
friction.

Jared Drieling, The Strawhecker Group

Merchants need to offer consumers super easy, fast and

frictionless ways of paying — wherever consumers are.

- This may mean merchants need to invest in creating
and optimizing their digital (payment) experience

- This may in turn impact the need for changes in infra-
structure and KYC processes

Wilco Slabbekoorn, Afterpay

COVID 19-
Payment Industry perspectives

Payments report: Regional payments
revenue growth estimates
Furope + North

In an earlier review of the Global Payments 2020 PCM
looked at the impact of COVID-19, modelling three sce-
narios for payments revenue growth estimates. In the
next two posts PCM takes a look at what is likely to hap-
pen in the major regions arounds the world.

Despite near-term disruption, the five-year forecast for
most regions remains largely positive. This post outlines
the major developments.

Europe

Payments revenue growth across Europe are on track to
grow modestly, although at a lower rate than over the
past five years. From 2019 to 2024, growth could range
from 2.3% under a quick-rebound scenario to -0.9% in a
deeper-impact scenario.

Eastern Europe, which captures 30% of the region’s rev-

enue pool, will continue to notch the highest growth
rates, with Russia remaining a strong driver of growth in
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the region. From 2019 to 2024, payments revenues could
increase by a high of 4.7% annually in a quick rebound.

Western Europe, which accounts for 64% of regional
payments revenues, will see a CAGR of 1.1% in a quick
rebound down to a low of -1.6% in the deeper-impact
scenario, while the Nordics, which make up 6% of the
revenue pool, should see revenue growth hover at 0.1%
t0 2.9%.

Although banks across Europe have implemented the
Payments Services Directive 2 (PSD2), Open Banking in-
novations have not yet had a meaningful market impact.
Recent M&A activity (such as PayPal’s investments in the
open-banking platform Tink, Mastercard’s acquisition of
Finicity, and Visa's acquisition of API leader, Plaid) could
change this, however, and usher in new use cases and
greater standardization of APlIs.

Bank-FinTech collaboration is also on the rise. For exam-
ple, TransferWise has created APls that enable the com-
pany to push its products through traditional banking



European and North American Payments Growth Rates

Revenue ($B)

2024 REVENUE OUTLOOK .

Slow recovery Deeper impact
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channels and allow banks, in turn, to provide customers
with richer features.

Open Banking aside, European banks and regulators are
increasingly concerned that without better regional co-
ordination, foreign card schemes, wallets, and tech gi-
ants could challenge Europe’s monetary autonomy and
displace the region’s fragmented payments infrastruc-
ture.

To address this risk, 16 European banks have banded to-
gether as founding members of the European Payments
Initiative (EPI) with hopes of creating a card scheme, dig-
ital wallet, and person-to-person (P2P) instant payments
system that will become the default payments method
in Europe.

Both the European Central Bank and the European Com-
mission have welcomed this undertaking, which comes
on top of other infrastructure-related initiatives such as
the TARGET Instant Payments Settlement System (TIPS).
The European Digital Payments Industry Alliance (ED-
PIA), an advocacy group formed by four independent
European payments processors, is another effort to
improve coordination. The alliance seeks to accelerate
a digital single market and monetize A2A payments ca-
pabilities.

North America

Projections show that payments revenue growth in
North America will grow by a moderate CAGR of 2.0%
from 2019 to 2024 under a quick-rebound scenario and
would turn slightly negative if the region experiences a
more protracted recovery.

Debit cards still account for the largest proportion of
transactions (44%) in North America, followed by credit
cards (28%) and checks (8%). If past patterns hold, debit
use could spike in the near term.

Following the 2008-2009 financial crisis, for example, US
consumers shifted significantly more of their spending
to debit cards in order to keep household debt in check.
By 2011, however, credit expenditures had returned to
pre-crisis levels, and they grew quickly in the years that
followed.

From a product perspective, buy now, pay later (BNPL)
providers are gaining traction as a result of the challeng-
ing economic environment and the shift in spending to-
ward e-commerce channels.

Afterpay, for example, saw a 40% rise in its active user
base in 2020. Partnerships are also growing in this area.
Examples include QuadPay and Stripe, Klarna and H&M,
and Shopify and Affirm.

In A2A payments, peer-to-peer schemes have seen
growing adoption and more diverse uses, from paying
rent to splitting the cost of meals. App downloads for
Square, Zelle, Venmo, and PayPal all rose by more than
50% in April and May 2020, compared with the year be-
fore.

Many players benefited from crisis-related interventions
that allowed government stimulus funds to be depos-
ited directly into these apps, a move that helped posi-
tion these schemes as the primary transacting account
for many consumers.

Across the payments space, FinTechs continue to erode
incumbent market share. In addition to an active do-
mestic scene, several foreign FinTechs have entered the
region over the past few years, including Afterpay, Klar-
na, Monzo, and N26.

Author: Alex Rolfe, Managing Director, Payments Cards
and Mobile Magazine
Source: Payments, Cards & Mobile
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The COVID-19 pandemic has been a cata-
lyst of change in the payments industry —
A new reality is here to stay

The payments industry has been incredibly dynamic for
some years now: dizzying valuations, double-digit growth
rates and an ever-quickening pace of technology advance-
ment on a scale barely experienced in any other industry. A
temporary volume decline due to Covid-19 should not be
misinterpreted: we have seen the coronavirus completely
change consumers' shopping behavior, push merchants to
the brink of bankruptcy and shine a light on the importance
of digital capabilities, all of which has acted as an additional
catalyst in an already fast-moving payments industry. We
have no doubt that this new reality is here to stay and will
only advance still further — with far-reaching implications
on business strategy for players along the entire payments
value chain.

One of the most obvious ways the payments industry has
been affected by the coronavirus crisis is in its economic im-
pact: reduced consumer spending, declining international
trade and a global economy on the verge of recession will
inevitably lower the volume of transactions taking place.

Despite wide-ranging fiscal stimuli, it remains unclear how

far it will be possible to reverse the consequences of weeks
of lockdown in countries around the world. Additionally,
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some industries such as
tourism and airlines will
find it difficult to return to
pre-crisis levels within the
next months or years - if
ever.

As a consequence of
these effects, we estimate
that the payments rev-
enue pool in Europe will
be 15-20% down in 2020.

Not only the quanti-
ties, but also 'what' and
'how' people are buying
have been altered by
COVID-19

Besides the actual level
of spending and what
people are spending on, the way consumers shop has
also changed significantly. There has been unprecedented
growth in online transaction volumes. Items such as grocer-
ies or health supplies that were traditionally mostly bought
offline are now being ordered frequently and conveniently
from the comfort of people's homes.

In-store payment behavior has also evolved at a pace that
would have taken years without such an unprecedented
crisis. Even cash-heavy economies such as Germany and
Italy have seen a surge in (contactless) card-based and
mobile payments. This was helped by the contactless pay-
ment limit being increased across most European countries
from EUR 25 to EUR 50, a change that was decided and
implemented in record time. Amplifying this development,
merchants were actively encouraging customers to pay by
card, ideally contactless, instead of using cash — something
that would have been unimaginable in many European na-
tions not so long ago. Merchants that only accepted cash
found themselves at a significant disadvantage and quickly
bought POS terminals.

E-commerce capability has become a must, not a nice to
have - even for SMEs



Just as many SMEs installed a payment terminal for the
first time during the crisis, e-commerce capability became
similarly crucial within days of lockdown beginning. Fac-
ing the collapse of in-store sales, selling their products and
services online was the only way for many SMEs to stay in
business. But the smaller the merchant, the less likely they
would have had a functioning online store at the start of
lockdown.

And this is where proactive payments players seized their
opportunity. By providing SMEs with an easy, quick and af-
fordable way to set up e-commerce solutions, including rel-
evant payment methods, they were able to position them-
selves as exactly the helping hand many SMEs were crying
out for. And they complemented these offerings with ad-
ditional support and services, such as financing options
or temporarily reduced fees as part of special campaigns
targeting small businesses. In the US, for example, mer-
chant acquirers have greatly facilitated the payout of the
US government's relief program. By providing software and
process assistance, these players helped many merchants
survive, especially smaller ones. Payments companies were
thus one of the key enablers for SMEs to stay in business
and facilitate their checkout processes — both at the physi-
cal POS as well as online.

The payments landscape will see a shift in the roles of
current players

This pragmatic support has repercussions for players along
the entire payments value chain. While it was traditionally
the role of a merchant's principal bank to offer support with
payment solutions, loans and other financial services, this
role is increasingly being filled by merchant acquirers or
payment service pro-
viders (PSPs) during the
COVID-19 crisis. Having
proven digital chan-
nels through which
they could reach out
and support SMEs was High

a cornerstone of their

ability to provide time-

ly assistance — and one

of the key reasons why
many principal banks
were often found to ’
be lacking in terms of
the assistance they £ | @ Pharmag
could provide. With Medtech
traditional value chain
boundaries becoming
less and less distinct for
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fective support have the opportunity to become genuine
merchant banks for them in the future. And in that sense,
it really doesn't matter whether these providers are tradi-
tional local banks or international PSPs.

However, there is an interesting twist: The fact that interna-
tional players are grabbing more and more market share
may well provoke political countermeasures. COVID-19 has
added fuel to the fire of growing concerns over global value
chains and international dependencies. Big payment pro-
viders from China or the US becoming even more dominant
in the European payments landscape is a very unappealing
prospect for most European banking leaders, regulatory
authorities and politicians alike. As we argued in an earlier
article, when it comes to establishing a successful European
Payments Initiative, it's now or never. Against this back-
drop, and potentially with the help of targeted government
stimuli, COVID-19 might have improved the prospects of
success for the ongoing EPI project to implement a harmo-
nized European payment scheme.

What does all this mean for individual players in the pay-
ments sector? Obviously, there is no one answer to this
question. To know the score, you need to have a thorough
understanding of the different dynamics that will shape the
coming months and years in the payments space. We at Ro-
land Berger operate at the heart of these changes - through
our projects, our experienced Partners and an expert net-
work that all come together in our Payments Practice. We
are here for you to discuss the future of payments after CO-
VID-19 - and to shape it together with you.

Author: Sebastian Maus, Partner, Roland Berger
Source: Roland Berger

Tourism/travel, airlines and retail industry hit hard by the
current crisis, significantly affecting the payments industry

- Tourism & Travel

Expected drop in global GDP in 46tn
2020" i

Changes in hotel bookings in the last -739;
week of March 2020 in comparison -
to 2019°

= Automotive
Expected decline in global airline
- passengers during the first nine
L Oil&Gas Logistics months of 2020*
Daily revenue losses for German
non-food shops*
High

1) Based on developed analyses; 2) According to hospitalitynet considering website bookings and OTA bookings; 3) Estimates according to ICAO; 4) According to Handelsverband

some time now, provid- Deutschiand
ers that gave SMES ef_ Source Roland Berger

Roland y

Berger D
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Industry News - M&A

Creation of the Europen Paytech Leader.
A Powerful Strategic Combination Be-
tween Nexi and Nets

Following the announcement made on 2 November 2020,
Nexi, the PayTech leader in Italy, and Nets, a leading inte-
grated Pan-European PayTech player, active in 20 countries
and controlled by a consortium of private equity firms led
by Hellman & Friedman (“H&F"), announce today that they
have signed a framework agreement (“FA”) regarding the
combination of the two groups through an all-share merg-
er (the “Merger”).

+ Transformational combination with Nets, resulting in
the creation of the European PayTech leader follow-

Jumio Acquires Beam

JUMIO ACQUIRES

Beam Solutions' AML Platform

Al-based screening
and transaction monitoring

jumo

Jumio, the leading provider of Al-powered end-to-end
identity verification and eKYC solutions, announced that
the company acquired the AML platform from Beam So-
lutions, a San Francisco-based startup focused on transac-
tion monitoring and KYC.

14 POSitivity

ing the recently announced SIA merger

« Substantial platform at scale. Extensive reach across
>25 countries, with presence in most attractive, fast-
growing and under-penetrated European markets

« Full portfolio of solutions with key strengths in ac-
quiring and e-commerce, underpinned by superior
technology stack and capabilities across payment
rails

Source: Nets

Solutions’ AML Platform

Jumio will integrate Beam’s suite of AML solutions into its
current KYX Platform to further strengthen the company’s
position in the anti-financial crime marketplace. Financial
terms of the agreement were not disclosed.

“Financial institutions of all sizes currently rely on a number
of point solutions to combat financial crime and mitigate
money laundering threats. At the same time, they must
satisfy countless government regulations in order to avoid
expensive fines and reputational damage,” said Robert
Prigge, Jumio’s CEO.“Together, Jumio and Beam's solutions
deliver the first end-to-end compliance solution designed
to minimize reputational and regulatory risk, increase op-
erational efficiency and genuinely address harmful activ-
ity.”

Source: Jumio


https://www.nets.eu/Media-and-press/news/Documents/Press-release_nets_nexi_15112020.pdf
https://www.jumio.com/about/press-releases/jumio-acquires-beam-solutions-aml-platform/

Nets Group acquires leading Swiss pay-
ment terminal provider CCV Schweiz SA

- The acquisition continues Nets Group’s pan-Europe-
an growth and expansion strategy, strengthening the
presence of Nets Group in Switzerland

- Nets Group’s existing Swiss service portfolio in card
acceptance expands to include payment terminals
and cash register systems integrations at point of sale

« Nets Group company Concardis Schweiz AG will be
combined with CCV Schweiz SA. The two companies
will jointly continue under the Nets brand

Nets Group, a leading European payment provider, an-
nounced the acquisition of CCV Schweiz SA, a subsidiary
of CCV Group based in the Netherlands. The acquisition is a
further step in Nets Group's European growth and expan-

sion strategy, focused on bringing advanced payments so-
lutions to regions with high growth potential driven by the
ongoing shift to digital payments.

The renowned Swiss payment infrastructure provider CCV
Schweiz SA brings 30 years of experience in card terminals
and associated services, as well as cash register integration,
loyalty, and shopping card systems to Nets Group. CCV
Schweiz SA will be integrated with Concardis Schweiz AG,
which is part of Nets Group. As soon as the integration is
organisationally completed in the coming months, the two
companies will operate under the Nets brand.

Source: Nets

Global Processing Services Continues
International Growth with Visa Investment

Leading payments issuer processor, Global Processing
Services (GPS) has secured a strategic investment from
strategic partner, Visa Inc., the world’s leader in digital pay-
ments. Backed by UK growth private equity firm, Dunedin,
this strategic investment will accelerate GPS’ global expan-
sion, following its success in launching new and innovative
fintechs and digital banks in Europe and South East Asia,
including Revolut and Starling Bank.

Joanne Dewar, Chief Executive Officer at GPS, comment-
ed: “This strategic partnership with Visa is a fantastic step
in the GPS growth journey, providing both recognition
as a trusted and proven processing provider and further
extends our reach. We have great relationships with Visa

around the world and we look forward to taking these from
strength to strength as we work together to showcase both
of our capabilities. GPS is uniquely focused on customer
success and we welcome the opportunity to spotlight the
role we play at the epicentre of the fintech story.” GPS has
proven to be the Paytech Pioneer™ that has powered the
fintech revolution by enabling brands to provide hyper-
personalised user experiences, placing flexibility and con-
trol in the hands of the cardholder. GPS is a leading issuer
processor positioned to support fintechs, digital banks and
e-wallet providers on their growth journey, from the agility
of a proof-of-concept to a fully scaled global offering.

Source: Business Wire
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COVID 19 -
Merchant Payments Industry News

PayPal launches“buy now, pay later”
scheme in the UK for items up to £2000

PayPal is launching a new “buy now, pay later” (BNPL) op-
tion for purchases of up to £2000 for any stores which offer
PayPal as a payment method in the UK.

“PayPal Pay in 3" is the company’s latest major push into
the BNPL space and will be available to customers ahead
of this year’s peak shopping season.

Shoppers can now access the payment plan, which allows
them to pay for any purchase between £45 and £2000 in
three interest-free installments, potentially from any retail-
er which uses PayPal.

Source: Charged Retail

UK retailers attack \Visa and Mastercard
over card fees

Retailer lobby group are calling on the UK Government to
crack down on the fees charged by Visa and Mastercard as
more consumers switch from cash to cards.

The latest payments survey from the British Retail Consor-
tium (BRC) shows card use continuing to rise steadily from
54% of transactions in 2016 to 61% in 2019.

At the same time, the cost to retailers of accepting pay-
ments reached £1.1 billion in 2019, of which £950m was
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from card payments.

While card payments account for four in every five pounds
spent in retail, they also incur the largest charges with
shops charged an average of 18.4p per credit card trans-
action (up 15% from 2016), and 5.9p for every debit card
transaction (up 6% from 2016). Furthermore, businesses
have received notices in the past year of new fees that will
now be charged to accept payments online.

The BRC says the overall increases in scheme fees - 39% in
2017 and 56% in 2018, measured as a percentage of turn-
over - were "clear demonstrations of an abuse of market
dominance".

The BRC, together with the British Independent Retailers
Association, Association of Convenience Stores, Federation
of Small Business and UKHospitality have come together to
call for decisive action from the Competition and Markets
Authority to tackle increasing scheme fees.

Source: Finextra


https://www.chargedretail.co.uk/2020/10/14/paypal-launches-buy-now-pay-later-scheme-in-the-uk-for-items-up-to-2000/
https://www.finextra.com/newsarticle/36784/uk-retailers-attack-visa-and-mastercard-over-card-fees

PayPal announced its entry into the
cryptocurrency market

PayPal announced its entry into the cryptocurrency mar-
ket, according to multiple reports. PayPal customers will be
able to use cryptocurrencies to shop at any merchant in its
large network starting from early 2021, the company said.
The payments will be settled through fiat currencies, simi-
lar to many existing crypto merchant solutions like BitPay.
This means that the merchants will be receiving fiat, as Pay-
Pal will take care of the conversion.

The coins initially supported will include Bitcoin (BTC),
Ethereum (ETH), Bitcoin Cash (BCH) and Litecoin (LTC), the
company said. The payments giant partnered with Paxos
to deliver the service, and it obtained a conditional cryp-
tocurrency license from the New York State Department of
Financial Services, commonly known as the BitLicense.

In addition to cryptocurrency payments, PayPal users will
also be able to purchase crypto directly through the app.
PayPal will thus feature a cryptocurrency wallet, letting us-
ers buy, sell and hold crypto via the PayPal apps.

PayPal is one of the largest global payment providers, with
346 million active accounts and $222 billion in volume
processed in Q2 2020. It was one of the initial founding
members of the Libra association, though it subsequently
dropped out after regulatory pressure mounted for the
project.

Source: PayPal

Mastercard, IDEMIA and MatchMove pilot
fingerprint biometric card in Asia to enhance
security and safety of contactless payments

Mastercard has teamed up with IDEMIA, a global leader in
Augmented Identity, and MatchMove, a Singapore-based
fintech, on their first pilot in Asia of a biometric card that
uses a fingerprint to authorize transactions at in-store pay-
ment terminals.

The card, with the product name F.CODE Easy, takes the
seamless and intuitive experience of biometric authentica-
tion from a smartphone to a smart card. It makes transac-
tions more convenient, safe and secure by eliminating the
need for a cardholder to provide a PIN number or signa-
ture, thereby reducing touch points in public places.

Developed by IDEMIA in accordance with Mastercard's
technical and design specifications, F.CODE Easy ensures

privacy and security by storing all biometric credentials on
the card chip rather than a central database. The battery-
free card, which harvests energy from payment terminals
to power its fingerprint sensor, is designed to be user-
friendly and is certified to ISO standards by Mastercard for
security and compliance.

MatchMove, a Banking as a Service provider in Singapore,
will issue the biometric cards for the pilot in the fourth
quarter of this year. The pilot will feature employees of
Mastercard, IDEMIA and MatchMove using the cards for
transactions and live demonstrations for customers.

Source: Mastercard
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Ant Group Set to Be World's Largest IPO Ever

- Ant Group, a fintech affiliate of Alibaba, expects to
raise $35 billion

- Market value set to rise to $313 billion before green-
shoe option

- Jack Ma will become 11th richest person in the world
after IPO

China’s Ant Group is poised to raise almost $35 billion next
week in what looks set to be a record-breaking initial public
offering (IPO). In order to make history, it needs to eclipse
Saudi Aramco's $29.4 billion IPO earlier this year.

The fintech company affiliated with e-commerce giant
Alibaba Group will go public via a dual-listing in Shang-
hai and Hong Kong on Nov. 5. In each location, the Hong
Kong Stock Exchange and Shanghai's Star Market, 1.67 bil-
lion new shares will be issued. This translates to 11% of the
company. Ant is expected to have a market value of around
$313 billion, as per the share prices chosen.

Reports say investor response has been sensational, and
the amount raised could increase by $5.2 billion if a 15%
over-allotment or greenshoe option is exercised. According

to CNN Business, Ant is closing its Hong Kong institutional
book building on Wednesday, a day earlier than scheduled,
because of strong demand from global institutional inves-
tors. The Hong Kong shares were oversubscribed within
the first hour of pricing.

libaba founder Jack Ma's 8.8% stake in Ant will make him
the 11th richest person in the world and solidify his posi-
tion as the richest man in China with a net worth of $71.1
billion, according to Bloomberg. As of Oct. 26, he was in
the 17th position globally, having added $14 billion to his
fortune so far in 2020.

Ant has reportedly raised some $20 billion since 2015,
which represents more than a third of VC investment in
China-based fintechs over the period, according to Pitch-
Book data.

Almost 40% of its revenue comes from its consumer credit
business and 36% from digital payments.

Source: Investopedia

BBVA launches Aqua,
the first card without numbers or a C\VV

BBVA has launched Aqua, a new line of pioneering credit
cards in Spain which feature a dynamic CVV code and do
not contain card numbers (PAN) or expiration dates print-
ed on them. This reinforces security both for its digital and
physical versions since not having this data prevents pos-
sible fraudulent use of them. In addition, BBVA’s app has
renewed the entire payment experience to make it easier
for the customer to manage their expenses and order the
services it offers based on their use. The bank is already
working to launch this mobile experience in other coun-
tries.

New digital experience “This initiative goes beyond the
launch of a card. It is a new experience for our clients. When
they first access the ‘app; they will find the most popular
services to facilitate their banking experience, they will
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have greater control of their expenses, they will be able to
choose the payment method they want and have greater
security in their online purchases, since the number and
CVV do not appear on the cards’, explains Gonzalo Rodri-
guez, Head of Business Development at BBVA in Spain.

To develop this new project, BBVA carried out a study on
the use of cards and digital banking. It was carried out last
December and included interviews with 1,000 custom-
ers in Spain. The conclusion is that when it comes to the
most sought attributes, security, planning and control of
expenses and products, as well as the possibility of being
able to carry out a large number of operations through
mobile phones, are the most valued.

Source: BBVA


https://www.investopedia.com/ant-group-set-to-be-world-s-largest-ipo-ever-5084457
https://www.bbva.com/en/es/bbva-launches-aqua-the-first-card-without-numbers-or-a-cvv/

Experian lets Brits use Netflix subscriptions
to boost credit scores

Experian is tapping Open Banking to help Brits instantly
improve their credit scores by using their council tax and

Netflix and Spotify subscription payments.

The free service, Experian Boost, lets people add a range of
popular, regular payments - at launch council tax, stream-
ing services and savings and investments - not tradition-
ally factored into credit scores. Users can also add general
information, such as total incomings and outgoings.

Experian claims that early analysis suggests 51% of people
using the service will receive an instant increase to their
credit score, benefitting millions of Brits. Among this group,
more than one in 10 will move up an entire score band.

Source: Finextra

COVID-19 drives further growth in contact-
less payments

Contactless payments have taken a leap forward during 2020,
in part driven by concerns around the potential spread of
COVID-19. In the Nordics, the contactless payment ratio has
grown from around 57 per cent in early January to 75 per cent
of all in-store card payments in late October this year, accord-
ing to data from Nets, a leading Nordic payment provider.

Contactless payments have been encouraged by health au-
thorities and merchants to limit physical contact among con-
sumers during the pandemic. The result has been that behav-
ioural changes anticipated to take years have happened in
mere months.

In Norway and Denmark, the governments imposed strong
restrictions on social activities from late March, leading to a
surge in contactless payments across shops and restaurants.
In Norway in January 2020, only 35 per cent of payments were
made contactless; by late October, it had more than doubled
to 77 per cent - overtaking Sweden and Finland in the pro-
cess. During just one week of the Norwegian lockdown, the
share of contactless payments jumped six points.

In Sweden, where authorities took a less restrictive path to
fight the pandemic, use of contactless payment has shown
steadier growth during the year, rising from 44 per cent in

January to 60 per cent of all in-store card payments by late
October.

Denmark is leading the pack with around 86 per cent of all
card payments in physical shops made contactlessly in the
last week of October. Norway is second with a share of 77 per
cent, with Finland third at 70 per cent.

Contactless payment are transactions initiated by contactless
interaction between the consumer's card and the merchant
terminal, even if a PIN-code may also be required when the
payment exceeds a certain limit. To further facilitate adoption,
Norway increased the transaction limit to pay contactlessly
without inputting a PIN code from NOK 400 to 500, while Swe-
den doubled the amount from SEK 200 to 400 in mid-April. In
Denmark, the limit has been DKK 350 for over two years.

The contactless limit set by EU law is EUR 50, which is hon-
oured in Finland.

Contactless payments through mobile devices, such as Apple
Pay and Samsung Pay, work on all payment terminals with
contactless functionality and have no transaction limit, as the
purchase is approved through mobile verification.

Source: Nets
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‘ PAYPERS Insights into Payments

Payment Methods Report 2020
What’s New in the Way People Prefer to Pay




Apart from disrupting everyone’s lives, the COVID-10
outbreak has also disrupted the payments industry,
bringing a sea change among customers’ behaviour,
while also making businesses to adapt immediately to
something that one calls it ‘the new normal’ Yet, even
before the pandemic, the dynamic industry brought out
new trends in payments that have the greatest potential
to shape the way people buy goods and services online
and offline, gearing towards an increased adoption of
cashless payments.

The Paypers’ Payment Methods Report 2020 brings out
an extensive overview of what's new in how people pay
in the most relevant ecommerce markets, while focus-
ing on innovation and the latest trends.

Insights into A2A payments

Online Banking e-Payments are becoming increasingly
important throughout Europe, not just in Sweden or the
Netherlands, but all over the continent, due to client de-
mand, the availability of instant payment infrastructure,
and regulatory support. Consumers have started to see
transactions beyond traditional banking, for this reason,
merchants should definitely consider solutions that of-
fer A2A payments.

How COVID-19 pushed digital transformation for-
ward

The COVID-19 impact has shifted customer preferences,
especially with regard to the use of cards, consumer
lending, social commerce, and digital transformation at
large. In store, contactless cards seem to be the way to
go from a customer perspective, but with new cashier-
less pay points and retailers offering various benefits via
mobile apps, mobile payments are clearly here to stay
as well.

The pandemic has also made consumers find new ways
to accommodate their budgeting and finances, and thus
embrace even more the benefits of BNPL options. We
observe the spending trend has changed, and now con-
sumers left plane tickets and vacations aside and started
to buy retail products, such as electronics or clothing
and apparel. What's more, Gen Z is driving the popular-
ity of BNPL further — as a demanding generation, they
look to avoid high-cost and long-term debts.

Best practices for a high-converting checkout

With ecommerce growth being accelerated by the pan-
demic, it is key to get the right payment now more than
it has ever been. According to a Baynard study, in 2019,
the average cart abandonment rate was 69%, while as
per a Trustly report, 6% of shoppers report that they

abandoned an intended purchase because there weren't
enough payment methods.

So, what's key in creating an optimised checkout to im-
prove conversion rates? There are several aspects that
every merchant or PSP needs to consider for checkout
optimisation and customer conversion. Apart from a fast
and responsive website, merchants are urged to consid-
er the guest checkout, as well as one-click payments or
in-app payments, and ultimately, alternative payment
methods. Moreover, the 3DS 2.0 initiative is also key to
streamlining the checkout process, through a friction-
less consumer authentication, thus driving conversion.

The global overview of payment methods and the
latest developments

Local payment methods such as bank transfers, e-wal-
lets, cash-based payments, and domestic cards are the
dominant payment methods globally, used in more than
70% of all consumer transactions.

It is, therefore, essential to know which are the preferred
and local payment methods in a country you plan to
expand to, in order to create a smooth customer expe-
rience, increase conversion, and drive loyalty. We have
dived deep into specific markets worldwide, from the
Americas and Europe to Asia-Pacific and Africa, to reveal
the popular payment methods and the latest develop-
ments from each country.

This report has gathered the most recent trends, of
which any player in the payments industry should be
aware. The changes happening in the current ecosystem
cannot be missed, so we kindly invite you to augment
your knowledge with opinions provided by great ex-
perts in the field.

Author: Anda Kania, Senior Editor, The Paypers
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MPE webinars

i RISK SCORE

...................................... _;"' 16.21

Know Your Risk. Always. How to Trust Your Fraud
Prevention Data to Maximise Conversions?

Sponsored by: The surge in digital payments experienced as a result of our global pandemic is a significant op-

portunity for eCommerce merchants and PSPs. It is essential to rethink strategy, sync with leading
technology developments and adapt mantras for future-proofed sustainability and to maximise

engagements and profitability potential.

Speakers & Panelists

Alan Moss Brian Daly Paul McManus Christian Wheeler
(Moderator) Head of Product Vice President Mer- Vice President Mer-
VP of Marketing, Implementation and chantand Payments chant Underwriting
Miura Systems Innovation 4Stop 4Stop
4Stop

Download the webinar here
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FREE
WEBINAR P MERCHANT

PAYMENTS
ECOSYSTEM

Fulfill Your Cross-Border

Destiny in 2021:

Three In-Market Experts RaPYd

discuss the New Normal

October 29
4PM CET

Fulfill Your Cross-Border Destiny in 2021:

Three In-Market Experts discuss
the New Normal

Sponsored by: Going cross-border is quickly becoming a necessary strategy for businesses and ecommerce
firms in both Europe and globally. This webinar provides a roadmap and timely insights on

Ra d how every business can effectively grow cross-border sales in 2021, and covers the steps you

y need to take to achieve success while minimizing risk. Ecommerce and digital organizations

must expand to new markets globally but going about expansion without the right approach
and planning means many businesses will fall short of their goals. In many cases placing the
right bets to maximize cross-border investment while avoiding common pitfalls to success
are overlooked.

Speakers & Panelists

o, |

Volker Schloenvoight Sarel Tal Joel Yarbrough Eric Rosenthal
(Moderator) VP and General Man- VP and General Man- VP Americas and Man-
Principal ager, Europe, Middle ager, Asia-Pacific aging Director
Edgar, Dunn & East and Africa Rapyd Rapyd
Company Rapyd

Download the webinar here
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MPE podcasts

A Match Madein... Berlin -
MPE SUCCESS STORIES

In this episode, Alan Moss interviewed Jarkko Anttiroiko at the MPE 2020
conference about the successful partnership between start-up and established
[ ) .
E payment provider that started three years ago at MPE 2017 conference.
Finnish Enterpay and German VR Payment entered into a successful partner-
ship after meeting at the MPE 2017 conference in Berlin. From the stage at the
MPE conference, Jarkko Anttiroiko, CEO of the Finnish fintech startup Enterpay
shared his story and views on the future of B2B e-commerce with the audience.

e And what Jarkko Anttiroiko told sparked the curiosity and interest of the Ger-
man banking group.

In this podcast Jarkko reveals his journey to this partnership. The issues that

Jarkko Anttiroiko raised and Enterpay’s solution resonated well with VR Pay-
P 0 D c A s T ment, who reached out to Enterpay directly after the presentation. The two
parties quickly decided to explore the options for collaboration. Now the part-
nership between VR Payment and Enterpay is in place and the first joint product has been brought to market.

Things you will learn in this episode:
« The story of succesful partnership between start-up and established payment provider: key milestones in a product
launch in 2019, achievements and the lessons learned
« How to launch the payment innovation on European markets in cooperation with local merchants and financial services
providers?
- Future trends in verifying a customer’s identity.

Alan Moss (Host) Jarkko Anttiroiko
Head of Fintech & Co-Founder & CEO
Payments Enterpay

BlueSpecs
Listen to podcast here
@ i STITCHER
=1 ] —_—

24 POSitivity


https://www.merchantpaymentsecosystem.com/intelligence-mpe/podcasts/podcast-a-matchmade-in-berlin
https://podcasts.apple.com/us/podcast/voice-of-mpe-podcast/id1514422995
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Talent Management Challenges in
Payments

Talent management & People power took centre stage at MPE2020 conference,
( ) 0 I c E with the launch of its first dedicated panel sessions on ‘People for Payments.
E U F The overall feedback from MPE2020 speakers underlined the role of talent
- management which is becoming much more important for the entire pay-
ments ecosystem.

Competition to secure talent is intensifying, as merchants and payments
companies increasingly seek to gain advantage and differentiate themselves
e through their ‘people talent' This creates a challenge for many organizations,
as they seek to fill key roles and to source, develop, and retain individuals with
desirable skills.

In this episode you will learn from seasoned payment professionals about:
P 0 D c A s T . the biggest talent management challenges payment providers face in
2019/2020

« leadership/people: What is the type of people that are needed for the future of this ecosystem

- the challenges of bringing talent across sectors and geographies

+ the new positions needed in the merchant payments ecosystem

« what is missing in the industry at the moment? The most difficult roles to fill-in and skillset necessary now

Alex Rolfe (Host) Simon Stokes Thijs Moser Camile Laupman
Managing Director and Senior Partner, Pay- Head of Global and Co-Founder
Editor in Chief at Pay- ments & FinTech DACH PaymentGenes
ments, Greenings Interna- PaymentGenes
Payments, Cards & tional
Mobile
Listen to podcast here
e B e
@ i STITCHER
- ——
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The most comprehensive industry overview of *
mPOS providers. The interactive map monitors the
increasing complexity of mPOS ecosystem listing
players coming in from different sectors around the®:

Globe.

www.merchantpaymentsecosystem.com

(=) Square

Provider to merchants: v’
(Core Service & Wallet)

Vendor to providers: x

Accepted Card Brands: VISA,
MC, AMEX, DISCOVER

Countries Serving:

United States, Canada, Australia,
Japan

LightSpeed

Provider to merchants: v’

(Core & Front Office & Back Office
& Open API)

Vendor to providers: x

Accepted Card Brands: VISA,
AMEX, DISCOVER, MC, JCB

Countries Serving:
United States, Australia

Provider to merchants: v’

-

Product Names: Square Register

Connection Type: Audio jack card reader

Features: Free secure card reader available after sign up, secure encryption, easy
setup. free Square Register app. no setup fees or long-term contracts. funds from
swiped payments are deposited directly into bank account within 1-2 business days,
includes checkout customization, management tools, data analytics

Verification Method: Signature

Compatibility: iOS, Android

Website:

Lightspeed

Product Name: LightSpeed Mobile

Connection Type: Mabile payments sled, serial port & audio jack card
readers

Features: Create new invoices, perform inventory lookups. add or create
a customer, scan products with linea-pro hardware, process credit card
payments, accept signatures on-screen, email receipts. LightSpeed is
the complete retail solution

Verification Method: Signature

Compatibility: iOS

Website:

Shopkeep

Product Name: Shopkeep
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